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BOTTLED WATER Staying as far away from being ‘corporate’ and maintaining the spirit of entrepreneurship
oSD is the focus of Temperance Distilling Co. in Temperance, Mich.
This 11-year-old company makes its
ENERGY DRINKS own products, but 95 percent of its
business is contract packaging for . r-7 .
NEW AGE other entrepreneurs across the : !
country. When Brian Pearson set up ==
RTD TEA the company in 1998, this was not his
intention, however. Having researched
WINE/SPIRITS gelatin shots for his sister's wedding,
he saw a gap in the market, and
started making his own in his
basement, soon having them produced
DISTRIBUTION by co-packers.
PACKAGING For eight years, Pearson did the sales
and marketing for his Zippers Gelatin
PRODUCTION Shots, but decided to go it alone in
R&D March 2006. Immediately, he started

SALES & MARKETING

SUPPLY CHAIN

Beverage
Research

from Around
the World

receiving calls from other entrepreneurs making products in their own homes and bars
who wanted to do more. By July, he’d signed up his first contract packaging account.

By the end of 2009, Temperance Distilling had a total of 42 contract packaging
customers, with 100 to 150 products between them.

“We saw potential in the market for entrepreneurs trying to enter the industry,” says Molly
Pearson, vice president of the company and Brian’s wife. She now runs Temperance
while her husband runs a brokering spin-off called Pearson & Pearson.

The past year was the bumper year for Temperance in signing on companies to
manufacture products for, despite the economic conditions.

“When the economy is bad people take their destiny into their own hands,” Pearson
explains.

Temperance offers help from the ground up, taking the products from start to finish. The
company also allows minimum runs of 2,000 cases, whereas other distilleries typically ask
for at least 5,000 or 10,000. Once a company is signed up, Temperance takes care of
everything from packaging to formula, sourcing bottles, labels and caps, shipping,
accounting, legalities and even graphics.

“We offer turnkey solutions so they can focus on the sales and marketing,” says Pearson.
“It means the companies don’t have to get into loads of paperwork and their focus can
really be on selling their brand.”

The people who contract with Temperance are varied. Its first contract was signed with a
truck driver and his farmer partner to make Muddy Gut Holler Moonshine, but others have
worked for big companies like Diageo who wanted to branch out on their own.

Once a company has signed up, it typically takes six to 12 months to get a product on
the market, and usually two years to make a profit. In the past 11 years the Pearsons
have not had a single customer fail, Pearson says.

Last September, the Pearsons sought out a wine permit because a company was
interested in having Temperance contract package wine-based gelatin shots. The permit
is definitely a boon to the company, she says. “It's opened doors for us. We just have one
[wine] company so far, but have had lots of inquiries on this side of the business so we
expect it to grow.”

http://www.beverageworld.com/index.php?option=com_content&view=article&id=37290&catid=64&Itemid=176
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cost $1,000. Pearson moved into this because Thatcher’s approached her to make its
~ Organic Artisan Liqueur. “We saw a niche because only four or five other distilleries in the
. country offer this,” she says. “Plus, consumers are starting to realize that it's viable and |
\ think it's a growing market.”

\ Also last year, in February, the company was granted USDA organic certification, which = UPCLOSE

Northeast By Northwest
3 Pyramid and Magic Hat form
\Independent Brewers United to expand

heir reach.
Click here / Pearson expects distilled products to remain the bulk of Temperance’s business. !
for breaking Beverages the company makes now include Travis Hasse’s Apple Pie Liqueur, Ladies’
industry r (“PIOY ts Night CottonTini Cocktails, Hard Luck Candy Vodka and Bohemian Spiced Whiskey.
ustry S.

Beyond contract packaging, Temperance stays true to its roots and continues to
manufacture Zippers Gelatin Shots, which are distributed in 27 states and Canada.

—

Temperance sells nearly 10,000 cases per year. ALSO:

The company also has a brand called Swig Beverage Co., which includes a sweet tea * Reaching the Peak
liqueur and a lemonade. Introduced in June, the products sold 5,000 cases as of e The Spirit of Partnership
September. Coming next from Swig (next fall) will be cream liqueurs to make the brand . .

viable year-round. o Mission Possible

) ) . . o Clover Farms Dairy Co., Inc.: More than White Milk
Also coming from Temperance will be a move into a new 77,000-square-foot facility on 11

acres, which is more than six times the size of its current 12,000-square-foot building. e More company profiles
Pearson hopes that it will allow the company to continue to expand, a wise move since

it's signing up two to three more customers every month and expects to have a case

volume of 250,000 to 300,000 by next year.

From Beverage World January 15, 2010

< Prev Next >
Home | Subscribe | Links & Resources | AboutUs | ContactUs | Site Map | Media Kit
R&D | Production | Packaging | Sales & Marketing | Distribution | Supply Chain | Beer
Bottled Water | CSD | Energy Drinks | NewAge | RTDTea | Wine/Spirits

© Beverage World Publications Group - All rights reserved.
Beverage World is published by Ideal Media.

Privacy Policy | Terms of Use

http://www.beverageworld.com/index.php?option=com_content&view=article&id=37290&catid=64&Itemid=176 Page 2 of 2


http://googleads.g.doubleclick.net/aclk?sa=l&ai=BxALusbFUS4CWDdybnQfe7pHXAsf99agBAAAAEAEgsf-NBDgAUJ_rusn______wFYtZ3kqA9gyabCjfSk0BmyARV3d3cuYmV2ZXJhZ2V3b3JsZC5jb226AQoxNjB4NjAwX2FzyAEC2gFjaHR0cDovL3d3dy5iZXZlcmFnZXdvcmxkLmNvbS9pbmRleC5waHA_b3B0aW9uPWNvbV9jb250ZW50JnZpZXc9YXJ0aWNsZSZpZD0zNzI5MCZjYXRpZD02NCZJdGVtaWQ9MTc24AECmALoB8ACAuACAeoCDmJ3X3Jvc18xNjB4NjAw-ALy0R6QA_ABmAPoAqgDAcgDBeAEAQ&num=0&sig=AGiWqtw2i805cjoI2TuTMFzsoL_o3ZXzjA&client=ca-pub-5083036674432268&adurl=http://www.beverageworld.com/content/view/4917
http://googleads.g.doubleclick.net/aclk?sa=l&ai=Bg2btsbFUS8GXE6WWnQfL_MnsA8f99agBAAAAEAEgsf-NBDgAUOqZ_Z0HWI-e5KgPYMmmwo30pNAZsgEVd3d3LmJldmVyYWdld29ybGQuY29tugEKMTIweDI0MF9hc8gBA9oBY2h0dHA6Ly93d3cuYmV2ZXJhZ2V3b3JsZC5jb20vaW5kZXgucGhwP29wdGlvbj1jb21fY29udGVudCZ2aWV3PWFydGljbGUmaWQ9MzcyOTAmY2F0aWQ9NjQmSXRlbWlkPTE3NuABA5gC6AfAAgLgAgHqAg5id19yb3NfMTIweDI0MPgC8tEekAPwAZgD6AKoAwHIAwXgBAE&num=0&sig=AGiWqtxlbAP_6mW8RGB3ULzDQFVKMt0xmA&client=ca-pub-5083036674432268&adurl=http://www.beverageworld.com
http://www.beverageworld.com/index.php
http://www.beverageworld.com/index.php?option=com_content&view=article&id=4725&Itemid=123
http://www.beverageworld.com/index.php?option=com_content&view=article&id=4734&Itemid=124
http://www.beverageworld.com/index.php?option=com_content&view=article&id=4727&Itemid=147
http://www.beverageworld.com/index.php?option=com_content&view=article&id=4745&Itemid=126
http://www.beverageworld.com/index.php?option=com_content&view=article&id=5096&Itemid=121
http://www.beverageworld.com/index.php?option=com_content&view=article&id=33511&Itemid=163
http://www.beverageworld.com/index.php?option=com_content&view=category&id=49&Itemid=148
http://www.beverageworld.com/index.php?option=com_content&view=category&layout=blog&id=52&Itemid=149
http://www.beverageworld.com/index.php?option=com_content&view=category&layout=blog&id=48&Itemid=150
http://www.beverageworld.com/index.php?option=com_content&view=category&layout=blog&id=51&Itemid=151
http://www.beverageworld.com/index.php?option=com_content&view=category&layout=blog&id=50&Itemid=152
http://www.beverageworld.com/index.php?option=com_content&view=category&layout=blog&id=60&Itemid=153
http://www.beverageworld.com/index.php?option=com_content&view=category&layout=blog&id=35&Itemid=154
http://www.beverageworld.com/index.php?option=com_content&view=category&layout=blog&id=31&Itemid=155
http://www.beverageworld.com/index.php?option=com_content&view=category&layout=blog&id=32&Itemid=156
http://www.beverageworld.com/index.php?option=com_content&view=category&layout=blog&id=61&Itemid=157
http://www.beverageworld.com/index.php?option=com_content&view=category&layout=blog&id=33&Itemid=158
http://www.beverageworld.com/index.php?option=com_content&view=category&layout=blog&id=42&Itemid=159
http://www.beverageworld.com/index.php?option=com_content&view=category&layout=blog&id=39&Itemid=160
http://www.beverageworld.com/index.php?option=com_content&view=article&id=37291:reaching-the-peak&catid=64&Itemid=176
http://www.beverageworld.com/index.php?option=com_content&view=article&id=37289:mission-possible&catid=64&Itemid=176
http://www.beverageworld.com/index.php?option=com_content&view=article&id=37292&catid=64&Itemid=176
http://www.beverageworld.com/index.php?option=com_content&view=article&id=37291&catid=64&Itemid=176
http://www.beverageworld.com/index.php?option=com_content&view=article&id=37290&catid=64&Itemid=176
http://www.beverageworld.com/index.php?option=com_content&view=article&id=37289&catid=64&Itemid=176
http://www.beverageworld.com/index.php?option=com_content&view=article&id=37172&catid=64&Itemid=176
http://www.beverageworld.com/index.php?option=com_content&view=category&id=64&layout=blog&Itemid=176
http://www.idealmediallc.com/
http://www.beverageworld.com/index.php?option=com_content&task=view&id=6199&Itemid=176
http://www.beverageworld.com/index.php?option=com_content&task=view&id=33275&Itemid=176

